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2015 NEXT Awards and Consumer 
Financial Services Webinar Series

Å Year- long Awards program

ÅGoals
ïTake CDFIs to the next level of growth and impact
ï Increase visibility of CDFIs and the work they do
ïCombine financial support, visibility, learning, and 

sharing 

Å 2012 -2016 theme of expanding coverage  
ï2015 subtheme: consumer financial services

Å The Consumer Finance Webinar series to set the 
context for and support the theme of consumer 
financial services 



2015 NEXT Awards and Consumer 
Financial Services Webinar Series

Past webinars:
Å Webinar #1: Current Trends in Consumer Behavior and 

Financial Products

Å Webinar #2: Lessons Learned in Developing, Innovating, 
and Scaling Consumer Financial Products and Services

Next Webinar:
Å Building a Small -Dollar Loan Product

Tuesday , September 15, 2015, 1:00 ï2:00 PM ET

Listen to the webinar recordings and register for the next 
webinar at nextawards.org/awards



Why Credit Building?
Increases Access & Options

Where we live

How we store & manage our 
money

How we get around 

What and how much 
we pay for credit

The cost of 
household/ personal 
needs 



Why Credit Building?
Increases Opportunity

DISCREDITED

Å 47% of all employers conduct 
credit checks on job applicants

Å 1 in 10 report being denied a 
job due to negative 
information on their credit 
report



Why Credit Building?
Improves Asset Building Options

Home-ownership Small Businesses Higher Education



Why Credit Building?
INCREASES SAVINGS

30 year fixed mortgageof $100,000

Score Interest Rate Monthly Payment

<620 N/A N/A

620 5.6% $1,153

760 4% $960

Potential Savings over 
each month = $192
30 years = $69,280

Source: www.myfico.com



Why Credit Building?
Catch -22



Good Credit is an Asset
What is Credit Building?

Credit Repair  =  fixing negative history

Credit Building =  creating opportunities for 
future financial success

Credit Counseling  =  dealing with current crisis



Experian Analysis
CBA members over a two year span

Å The overall CBA population includes a significant 
high risk population with 39% considered subprime

Å Without the CBA trade, consumer who pay as 
agreed would experience score decreases and shifts 
into less desirable credit risk segments:
ü 11% more subprime consumers
ü 8% fewer prime consumers



Experian Analysis
CBA members over a two year span

Å Consumers who open a CBA trade and pay as 
agreed can grow their credit history over time: 
ü 58% experienced score increases 24 months 

from the CBA trade open date
ü The prime population increased by 5% over 24 

months
ü Over 73% of consumers increased their active, 

open trades



CBAôs Credit Building Platform

CBA 
Business 
Reporter

CBA Access
CBA Rent 
Reporter

CBA 
Reporter

Reported to consumer and business credit bureaus 
every month by over 160 members



CBA Access

Do you provide financial 
education?


